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77 Questions & Answersto Ezine Success

The Ultimate Ezine Publishing Manual You Should Definitely Haveif

You Want to Succeeal in Ezine Publishing
Irena Whitfield, theCassopeia.com

| ntroduction:
In this brief introduction | would orly like to say several sentences abou the reasons why | wrote
thislittl e report. There ae mainly two:

- Since Pathway To SuccessEzine started to grow into asuccess I've been regularly giving
interviews abou various list bulding strategies, publishing and marketing tools etc.
However, the information contained there is quite obsolete now becaise Pathway enjoys
unbelievable boam and | want to upditeit all.

- Related to the boam | have been receving hundeds of help and advicerequests, questions
and interview requests and | find it easier to publish ore report answering most of the
questions and roblems, giving all the ezine pulishing detail s, seaets and strategies than
respondindividually.

Thisreport compiles all the various questions related to ezine pulishing | have ever receved and
explains and describes how | do ezine pulishing including the todls and strategies | use, and any
personcan, o course, use the same strategies or some of them BUT it's necessary to redize that no
one can guaranteethat you will have the same results or you will fed comfortable using the same
todsas| consider superb.

Still, 1 can recommend it and hope that this report will help you make your Ezine ared success
suppating your businessand making it profitable.

Also, | would like to mention that answering the questions | describe my own experience, express
my own opnionswithou any hype and some of them may be shocking for you, espeaally because
many of the so cdl ed gurus keeps telli ng you dff erent or even oppaite stories but my experience
clealy shows that whenever | go against the main stream | am right. And thisis no exception.

| have made thisreport asimple design, so it iseasy to print it out and use offline as well.

W\ Db

Enjoy.

Sinceaely

Irena Whitfield, Y our Publisher
Wishing you all the best in your life and business



Disclaimer
Copyright 2005 by theCassopeia.com All rights reserved.

For alimited period d timethisisafreebodk. You can give it away to your audience but only if it in this
original form, nochanges, nomodifications but you are nat all owed to sell it.

TheCassopeia.com products are aeded and sold for leaning, self-improvement and relaxation. This
pubicaionisdesigned to provide acarate and authoritative information with regard to the subjed matter
covered. The information contained in this bodk is deemed to be based onreliable and authoritative report
and personal experience. It is presented with the understanding that the aithor and the pubdisher are not
engaged in rendering legal, acounting, or other professonal advice of the kind. If legal advice or other
professional assstanceisrequired, theservicesof a ompetent professonal shoud besought. Irena Whitfield
& theCasgopeia.comindividually or corporately, do nd accept any resporsibility for any li abiliti esresulting
from the adions of any partiesinvolved.

The pulisher does not accet any resporsibility for the mnsequences arising from the goplication, wse, or
misuse of any of the information contained herein, including any injury and/or damage to any person a
property asamatter of product liabilit y, negligence, or otherwise. Nowarranty, expressed or implied,ismade
in regard to the mntents of this material.

Copyright 2005 http://www.thecassopeia.com All rights reserved
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Main Part
Questions and Answers

1. Why and when did you start your Ezine?

Before | launched my first commercial site package | studied all the materials, courses, strategies |
could, watched the experts.

Theconclusionwasclea: | launched my site, madeit rank #1 onall the main seach engines (within
14 chys!) and launched Pathway To SuccessEzine & part of the padage.

Theideabehindit wasthat as sonasmy site can befound onthe Net, my sitewill get visitorsand
the visitors must recave areason to stay, come badk and bu from my site.

| am all against dired selli ng to anyone ayainst their will whichisdore dl over the Net all thetime.
| strictly stick to aprinciple that | never force aayone into buying anything they don©t want or they
dowant but not at the time they come to my site.

So, if | offer only productsfor sale, thereis nat much chancemy visitors will buy anything the first
timethey come andthereiseven lesschancethey come bad withou giving them any reasonfor it.
And many people dor©t even know what they need for their business so they must get

the dhanceto lean more.

The answer was (and still i s) an ezine providing valuable, unque and fresh content regularly.

2. How did you dedde how often to publish your Ezine?

Infad, at that time (iewhen | started) | wasnat very keen ontheideathat | shoud puldish an ezine.
Also, | saw quite alot of people start an ezine andwithin ashort period d time, closeit, or pulish
stale content. | wanted to be sure | would get it right, so in the first issues | stated that this was an
irregular ezine asuming the next issue on ....The first isaue, Issue 0 was puldished in Decamber
2000and Issue 1 on 2kt Jan 2001and then Issue 2 on 1%h Feb 2001andthisway | arrived at 14
dayswhich | keep urtil now.

| considered a month too long and aweek too dten, that waswhy | picked up 14 dys.

3. How did you choaose your content structure? Your target audience?

| analyzed red world magazines which | buy and analyzed why | enjoy them and why | dorn©t
enjoy and b others. This gave me reliable answers.



Then, | dedded that | would target people interested in orli ne home businessplus having hoblies:
this outlined the basic content structure. The detail s were tuned onthe subscriber feedbad.

Infad, thistargeted audienceismy expert field: it means| can provide professonal advice content,

recommendations,... based onmy personal experience, mistakes and success use of spedal todls,
resources, strategies, and everything | consider vital for a profitable online home business

4. How did you get your first subscribers?

Basicdly, there were threeways to dothis:

- use the aurrent client base and annourcethem that | plan to start sending them an ezine and wait
whether they jump at it. | myself would be harrified... if only | imagine that whenever | buy
something, they will be sending me an ezine even every day, even several times every day, 1©d be
scared to enter a shop.

or

- start to colled email addresses from my site visitors

or

- start to puli sh the ezine and coll ed subscribers wishing to subscribe onthe basis of thefirst isaue.

| did it the last way. Frankly, | didn©t know how long | would pulish my ezine withou subscribers
but | tried to makethefirst issue very attradive. | remember | included afresh interview with Corey

Rudl, it wasin December 2000.1t worked.

My ezinereceved aimost 50 subscribersonthefirst day. | couldn©t believeit. My secondissue went
to amost 150 subscribers but then, it took a bit of time before | readied 500...

5. Did you change your content structure and publishing frequency?

No, nd much, | tuned the form, the structure but not the puli shing frequency nor the content and

length.

6. Would you say there are spedal assuumptions necessary for becoming a
succesdul publisher?

| would say not very spedal but certain qualiti es are necessary if you want to pubi sh a successul
ezine.



| am going to mention at least 7 basic charader stre&s:

- you shoud be aleto creae avisionandfollow it

- you shoud be aleto pan your pulication, crede strategies and stick to them

- youshoud be &leto arganize the pulication and its puldishing the way it suppats,
enhance and helps your business

- you shoud be aleto technicdly manage dl the many related tasks

- you shoud be disciplined, arganized and credible, along-runner

- you shoud be an expert in the field of your ezine scope

- youshoud be @leto write, a dever combination d a salesman and a newspaper

person: not apest, have something attradive to say to your audience, make them read

your puldicaion repeaedly, long-term, trust you, bwy from you...

(Remember if you have nothing valuable to say to your audience you shoudn©t talk to them at all
and nd think abou hype strategies to seducethem into buying rubkish.)

7.Your Ezinewebsite: do you think awebsite for an ezneisnecessary?
Y es, definitely. For many reasons. The primary:

- promotion
- archives

Other: onlinerealing posshility, permanent sourceof quality content, business ®urce andsuppat.

All of these give stickinessto your business website and credibility to you and your business
(however, only if your ezineis aquality pulication).

Y ou can chedk my Pathway To SuccessEzine Portal page here:
http://www.theceasd opeia.com/Portal/

And my visitor ezine version hane page here:
http://www.thecas opeia.com/Portal/ Newsl etter.html

8. A homefor Your Ezinewebsite: are there any spedfic neads?

It depends mainly on whether you are going to broadcast from your server or using third party
services. Thelarger the subscriber base, the greaer demands onthe hosting servicesif you use your
own mail server to broadcast your ezine.

Asto the eine Archives | myself dor©t need anything too extra: only asyour ezine grows you reed
alarge, fast site and a big bandwidth to manage dl of your visitors and davnloads.


http://www.thecassiopeia.com/Portal/
http://www.thecassiopeia.com/Portal/Newsletter.html

For yeas| keg recmmmending Realyhaosting servicesand can only say the same again: it©sthe best
hosting aroundand for a very aff ordable priceontop...
http://www.readyhosting.com

Note: if youwant to get adiscourt, let me know. Only serious businessowners© requests please.

9. What are the esential e ements of an Ezine website?
| would say there aethreemain parts within the Ezine website re:
- current isaue
- archives
- admin
PLUS of course,
do nd forget esentia partslike
- subscription form
- tell afriendform
- recommend this ezine form
- feadbadk
- article, ad submisson pasbiliti es

PLUS

advertising spaceif you want to take part in redproca and/or subscriber advertising and/or
JV/Co-op advertising

PLUS
al other resource pages related to your ezine.

It shoud be eay for your visitors/subscriber to arientate within your site andfind items: the larger
the Arcchives grows the more important thisis. Site Maps are vital part of an Ezine website.

| organizeit from the Ezine Portal index page: every page within my siteis easily accessble from
here:
http://www.theceasd opeia.com/Portal/



http://www.readyhosting.com
http://www.thecassiopeia.com/Portal/

10. Do yau think it isnecessary totrack the resultsof Y our promotional efforts?
Yes, itOsvital. Youshoud dstinguish two main strategies.

- ©Be Seen© promotion: bringing freepulicity, na always dired sales or not so many
aswith
- selling promotion: bringing sales

[tO©s vital to tradk bath for optimal results.

11. Can you name three main methods you useto promote Your Ezine
website?

- Ezine Diredories

- Syndicaion
- Seach Engines

12. Do you submit this ste to Search Engines and Directories manually or
automatically?

Yes, | do,regularly and manualy.

13. What about Reaprocal Linking?

Yes, itOs efficient but you shoud know how to doit right. You must be caeful whom youlink to
to ehancethe value of your site and nd the other way round.

Also, your site shoudn©t become alink pod.

If youwant to lean more, subscribe to the Link Popuarity Masters Course - afree5 day email
course on hav to improve the link popuarity of your site and get top 10rankingsin the search
engines.

http://www.thecad opeia.com/Portal/ FREEL inkPopu arityM astersCourse. html

14. What do you think about Recommendation For mson your pageswithin your
site?

| consider thesevital for freepubicity. | use many diff erent ways, for instance, | recommendjoining
Cumuli Ezine service and wse this smple two-line recommendation:


http://www.thecassiopeia.com/Portal/FREELinkPopularityMastersCourse.html

If youlike our Ezine, pleaserate it at the Cumuli Ezine Finder
http://www.cumuli .com/ezines/vte.html?ez=pathto

15. Can you recommend using Thank-Y ou Page Joint Ventures?

Yes, | do. Excdlent ideaif doreright.

16. What about Announcement Lists?

| used these when | started Pathway.

17. Do you use Ezine Reviews?

Not much. Consider introducing it on a broader base for my readers.

18. Do you submit to Ezineand List Directories automatically or manually?

| submit Pathway to Ezine and List Diredories PLUS Seach Engine Diredories PLUS RSSand
Blog Diredories, al manually. The reasons behind it are mainly three

- | know what happens to my submissons
- | learn more dou the site, lean new resources which | may need
- Avoid spamming diredories

| have made aruleto submit to at least 5 dredories aday, it©s not much, it doesn©t take up much
of my time (unlessl dig deep :-)) and it©s a steady grow.

19. Do yau use Co-Registration Services and why?

No, | dornSt, | have tried some when | started and wanted peopleto learn abou Pathway. But
stopped this later becaise people nowadays recave many emalil it ems and co-registration

services ged your audiencereading time.

In ather words, the more ezines people recave the lesstime they have to read yours.

20. What can you tell usabout linking strategies?

| am very cautious abou thisone. Generally, | dordot swap links.


http://www.cumuli.com/ezines/vte.html?ez=pathto

Just to mention two main reasons:
- | recavetoomany link swapping requeststo ched al of thelinks offered and | am against
automatic linking because | want to have full control over the content within my siteincl
external links.

- It may easily end upwith search engine spamming.

21. Ad Swapping?

Yes, | like swapping ads but not al pullishers are horest. Y ou must know with whom you swap
the ads. But basicdly, | dorecommend ad swapping.

22. Do you accept Articles? Free, paid? What kind of articlesdo you accept?
Yes, | accept Articles for pulishing but only free Thisisthe only way | retain full control of the
content. As onas you dedde to accet paid articles, you must make cmpromises OR you may

have problems either with the paying article author or your ezine cntent OR both, which | wish
to avoid.

23. Do you use Paid Online Advertising?

No, | don't.

24. Do you market your Ezine Offline?

No, | donoit.

25. Do yau use PressReleases?

Yes, from time to time when | have something very speda to announce | donSt recommend to
misuse pressreleasesie to use apressrelease when you dor©t have aspedal event to annource

However, if you have avaluable pieceof information to share | recommend you wse it because it©s
very efficient and free It brings you freepulicity which isimportant.

Also, beforeyousend ou one, study carefull y theguidelinesandlean how towrite agoodPR which
isacceted and which brings you the results you wish.



Y ou can chedk the one | sent out before this report was pulli shed:
http://www.thecas opeia.com/Portal/ EzineSuccesPresRel ease.html

26. Do you useYour Own Affili ate Program to promoteand mar ket your Ezine?

No, my affili ate program serves my other businessitems but | am considering it.

27. What Incentives do you use to encour age people to subscribe, promote
your Ezine dc?

Many, many, many different Bonuses. books, software, puzzles, courses, tools and gadgets plus
permanent and urimited free Pathway Archives containing hundeds of freetods, books and
resources.

The best way to lean it isto subscribe and explore :-).

Seriously, you can explore and get the Bonuses below:
http://www.thecas opeia.com/WebL ions/Pathway/L inks.html

As to the promotion, content syndication works the best for me.
http://www.thecass opela.com/Syndicaion/

28. Publicity isthe Key: what do you do to keg your Ezine on your audience
mind and in front of the eyes of your targeted group?

Generally, | use every vira tedhnique | can think of and come acosswhich isof benefit to Pathway
but I am quite caeful abou realing time sharing/steding techniques.

To be more spedfic, | redly like RSS free dooks, promotional JVs, partner promotion swaps, ad

swaps, content syndicaion BUT | don©t like and dor©t use subscription sharing forms, list building
programs and the like.

29. Can you recommend Content Resources?

There are many sites off ering free ontent for ezine puldi shers which you can use. | recommend a
balanced mixture of your own, arigina content, your subscriber contribution and external content.

However, be caeful before you use someone dseOs content. Real all the Copyright Clauses and
Terms of Use before you do.If in doult send the aithor an email and wait for their approval.


http://www.thecassiopeia.com/Portal/EzineSuccessPressRelease.html
http://www.thecassiopeia.com/WebLions/Pathway/Links.html
http://www.thecassiopeia.com/Syndication/

Just now anew site opensthat promisesto provide their members fresh, urique cntent. Onceyou
join, you shoud have unimited access to their rapidly growing, fully seachable database of
exclusively written, privatelabel articlescovering over 40 d today©s hottest nichetopics. Definitely
aninteresting projed, espedaly if youstart andwant to proceel fast and duing their starting period.
Click hereto chedk the site:

http://www.thecasd opeia.com/inforesources.html

Note: If you subscribe freeto their Info Go RoundNewsletter you will receve the Following 5
Articles:

1) "Understanding Y our Auto Insurance'

2) "How to Boost Your Traffic and Profits with Content!"
3) "Metro-Sexual Man and Proud d It!"

4) "IsYour Marriage on Auto-Pil ot?"

5) "FunFitnessTips!"

What | strongly recommend is personal reseach. It enriches you as a Publisher and definitely
your subscribers.

30. Can you tell usabout Other Promotion Tedniques you use?

Now | can highly recommend a new promotion pasbility:

GoodeSiteMaps: | crede Site Maps of my websitesPLUS when Googleintroduced their RSS Ste
Maps| credaed speda xml sitemapsfor eat of my websitefolders, so Pathway hasits own Pathway
xml sitemap onGoogle.

However, you mustn©t forget to updite it regularly.

Youcan ched it up and set up at:

https://www.google.com/webmasters/sitemaps/
http://www.xml-sitemaps.com/

31 What software do you useto deliver and manage your newsletter and why
iIsthisthe most effedive for you?

Basicdly | tried amost every email software avail able like Eudara, Advanced Mail er, Easy Mail
Email Finder, Mailman.

Now | use mainly 3: Eudarafor broadcasting al the full text Versions, Easy Mail for sending out
theHTML Versionand Mail Man for broadcasting Digest/annourcement Version, al thisusing my
own mail server plusadditional littl e software gadgetsto compl ete the system, keeping my list clean


http://www.thecassiopeia.com/inforesources.html
www.google.com/webmasters/sitemaps/
http://www.xml

(no baunces, no dwlicaes...) and dvided into several groups orted by the mail domain the
subscriber uses which makes the broadcasting faster, systematic and clealy showing who gets the
issue and who daesn©it.

Y ou can get the Easy Mail here:
http://www.glocksoft.com/em/index.htm

Toanswerwhy: | tried andtested dmost every existing passhbility andthiscrystalli zed asabsol utely
the best solutionfor meinrelationto ogimal time management, li st management and lroadcasting,
resporse evaluation and subscribers® privagy.

Recently | started to use cPanel hosting which includes Mail er suitable for broadcasting the digest
to thousands of subscribers. | can reacommend this hosting very much:
http://www.theceasg opeia.com/hostingresal e.html

32. Why did you deade to manage your Ezine with an in-house/third party
solution?

| broadcast myself and would nd change. When | started to puldish my Ezine, | used online
broadcasting services, bah free ad paid and can say that it was one of my most valuable
experiences and cfinitely the worst | ever had onthe Net: whether freeor paid, the services were
anightmare:

| lost my list a mugde of times, | didn©t have the slightest ideaof whoredly recaved the isaue, the
companies sent their advertisements to my people withou my permisson, were selling my
subscribers etc (even if it wasapaid service). | didn©t know this until my subscribers complained.
Luckily, I quickly redized that | had to manage my list and kroadcast myself.

Sincethen, | donSt even storemy subscriber li st with any third party and can 10®% guaranteeprivacy
to my subscribers.

33. Do you use single opt-in OR double opt-in (= ie wnfirmation) and why have
you seleded to gowith thistechnique?

| use asingle Opt-in and my reasonis smple: | myself would never join anything where | have to
doule confirm. It bothers me so much that | would never dare to hand e thisway people who want
to receve my Ezine.

| want Pathway To Successto be atrue businesspuli cationcomparableto dff line magazines. | can©t
imaginethat | subscribeto an dffline magazine andthey send me aletter asking whether | meaniit...


http://www.glocksoft.com/em/index.htm
http://www.thecassiopeia.com/hostingresale.html

34. How often do yau clean your mailing list of bad subscribers and email
addresses, how do you do it effedively and why isthisimportant?

| clean the list and badkup kefore every Issue. To have a ¢ean list is anecessty for many obvious
reasons - to name & least two basic:

a) to be aleto have aprofitable businessit isnecessary to know your performancedata & predsely
asyou can. Andif you dor©t know how many people adually receve your ezine in thefirst place
you can©t lean much abou your ezine perfomance

b) it isawaste of time and sources to broadcast to people=aldresses that never receave your ezine
or twice, threetimes... to part of thelist.

35. How often do yau backup your mailing list and how do you manage your
backups % you're proteding your most valuable asset?

| backup my list, the Issue Versions and updited archives regularly, before every new Issueis out.
(Note: | archive dl subscriptionrequestsincl IP addresesie dl record and submitted ads for ever.)

Tednicdly, | have 1 ariginal on my data hard disk plus 3 badkups: 1 onmy other hard disk, 1 on
afloppy and 1 ona CD.

36. How do you deal with spam complaints from subscribers who forgot they
opted in to recaveyour newsletter?

| recaved orly two and these were solved very quickly becaise | immediately sent the persons
the copies of their subscription requests. Both apologized and it was ttled.

| think the reasonisthat | advertize the fad that | archive dl subscriptionrequestsincl 1Ps.

BUT | had anasty experiencewith the new hosting company to which I moved my other domain and
who hated my mail er:

Suddenly one morning | found ou that my siteis down and | recaved a message from one of my
partners that my acount was suspended becaise | sent out a spam, which | didn®t!

Thaose people didn©t bother to send me aword of what was happening and simply stopped my site
for no goodreason.

S0, it©s extremely important before you pck up ahosting company, espedally for your Ezine.



Ancther nasty experience was when my mail server was hadked and a person was snding out
messages in my name.

The thing is that the Internet presence dso requires tolerance and experience because these things
simply happen and the person aff eded can©t do much abou it. When | recave amessage like that,

| simply trash it andthat©s all . But not al peopletakeit adike this, they dor©t redize that something
exadly like this can happen to them any minute.

37. What has been your biggest mailing list management disaster to date and
how did you overcome thisto ensure it doesn't happen agan?

| made astupid mistake: Sincemy houwse is very far from my City and a bit too tough winters are
there, | spendwintersin the City. At abou thetime started my Ezine, | wanted abigger apartment,
so | purchased orein anewly built area aad ddn©t ask abou the Internet connedion pasbilit es
there. | used to be ona satellite and it didn©t occur to me there wuld be aproblem. But it showed
therewasandabig one. Therewasonly a56k dalup, slow, dropping morethan frequently and| had
towork at night when the mnredionwas more stable - the mnnedionwas absolutely unsuitablefor
broadcasting an ezine and harendowsly expensive ontop.

S0, | had to use online broadcasting services, both free ad paid and as | said abowe it was the
absolutely worst experience | ever had on the Net. So, the first item | had to solve was the
conredion.

| had to sell the gpartment because the locd cable mmpany started to dig and promised two yeas
for a cdle omnredion.| got anather apartment with avery fast and reliable 2Mb ogic-fibre cdle
conredion and my problems were dl solved. Thisway | started to broadcast myself, still do and
wouldn©t change.

38. Do you have any additional maili ng list management tipsyou care to share.

Just alittl enoteto new ezine pulishers: if youare an ezine subscriber and start to pubdi sh your own
ezine, do nd spam your pulisher by sending them your ezine withou their request. It spail s your
image at the very start; do nd think that pulishers are messy people not remembering what they
subscribe to and what nat.

It ismuch better to sendaletter to the puli sher asking them whether they can chedk your ezine and
subscribe. You are immediately in a different paosition as a professonal and most pubi shers will
subscribe and help you promote your ezine ontop.

Succeal in Everything You Touch:

Get Entrepreneurial Bibleand Sart Now!
http://www.thecass opeia.com/ePubli shing/New.html



http://www.thecassiopeia.com/ePublishing/New.html

39. How to build a subscriber base into thethousands- at minimum cost and in
minimum time.

Pathway has always had a steady growth in a natural way ie

- | have never bought a single subscriber
- al subscribers subscribe
- | have never sent out a single spam message

a) | have aeaed asubscription- andsubscriber-friendy environment, puldi sh quality ezineregularly,
not bothering people with solos, never pulish anything in between the isaues, never force
subscribers to buy something just to make a ougde of ddlars at their expense, never pullish any
hype, give quality resources, toadls etc, and people gpreaate: subscribe, read, use, apply and stay.
What more: they even promote, forward and recommend Pathway.

| would like to stressthat the quality of an ezineisnat in numbers but in the list respornsiveness |
consider much more important to devote my time to pubi shing a quality puldicaion to a smaller
readership impatiently waiting for every new Isaie than chasing hundeds of thousands of
©subscribersd® not bothering to open the thing.

b) When | started Pathway and want to get subscribers quickly | used to join Ad co-ops. Thiswas
quite demanding because it was based on pullishing lots ads but | solved it puldishing Pathway in
two Parts: 1: content and 2 ads.

Gradually as Pathway was growing | stopped the Ad co-ops.
c) A little comment related to the way which contributed to the immense growth of Pathway:

Atthetimel started to pulbi sh Pathway therewasliterally no ore off ering personal help. Therewas
no oreto turn to for help, advice All youreceved was an autoresponcer message.

| started to dffer personal helpiel myself read and answered the help and advicerequest personaly,
| personally provided courses for beginners, nahing automatic, it was me whowrote the messages,
analyzed the person©s stuation and dfered speafic help. And people gpredated.

Nowadaysit©s very diff erent: everyone offers personal help andit©s abit too much. That©s the other
extreme. A beginner can©t tell the quality and paradoxicdly, what the person gets is again ony
autoresponcder messages and the result is the same.

Asto the wst: | have never spent a penny to aqquire subscribers. When | started | was creding
minimum 5 dff erent subscription pages linking to my site daily. | was pladng these on every big
server off ering freeweb space

d) | dso use a swapping with ather ezine pulishers. | findit very efficient espedally for getting
freepulicity.



40. How largeisyour mailing list at the moment and at what rateisit growing
on aweekly basis?

Pathway To Successis over 135,000subscribers at the moment, growing by some 80-100 people a
day ie 500-700a week.

Again, | must reped that | tried and tested every possbletadic and solution, this growth is not the
fastest but | am satisfied. [t©s gealy and daesn©t cost me apenny...

Recantly, | dedded to stop subscriptionsto Pathway To Success Theonly thing | am not sure doou
yet isthe timing: whether to doit now or when we reat 150,000and then from time to time open
for some 30-50 rew subscriptions...

Andancther paint that delaysit istheimpad that it could have on my site because | have hundeds
if not thousands of subscription pages al over the Internet and nov | would have to dosomething
to them to make them continue working for my site (with new content) and nd against it as deal
links. So, | will see

41. What would you consider to bethe THREE most effedivetediniquesyou've
used to increase your subscriber base?

| try everything | learn abou, test and carefully watch all the results and effeds. Plus | add items
of my own, test and watch the results the same strictly.

The most succesdul tedhniques:

a) spedal subscription pages on every big freehaosting servers, rotators and exchanges: regularly |
make new subscription pages of different design, dff erent content optimized for diff erent keyword
phrases and dacethem on every possble large freehosting servers. These pages are linked to my
site but not from my site to them. An exampleis below:

http://www.thecasg opeia.com/\WebLions/

b) subscription bokes onthe pageswithin my site: various subscription boxes, text links etc to make
it easy for visitors to subscribe.

¢) syndicaed Pathway isaues: very efficient - | started to use this quite recently and it showsto be
the most efficient and fastest.

42. What other tedhniques are you curre ntly using (AND/OR have used in the
past) that you would happily recommend?

d) freeBonuses and gifts like free dooks, puzzles with prizes - espedally the puzzes are very


http://www.thecassiopeia.com/WebLions/

popdar; al thetimel recaverequestsfor more. Y oucan chedk one of the puzzZleswith prizes here:
http://www.thecasdopeia.com/WebL ions/JoinWebLions.zip

€) subscription email header: al my letters | send ou contain atwo-line header inviting the
redpient to subscribe. | use this sncel started to puldish and still consider it very efficient

f) seach engine and ezine diredory submissons

g) some of the al co-ops: itOs necessary to pick up the right ones.

43. What tedniques would you recommend avoiding so publishers are not
wasting their time and why?

a) multiple ezine subscription exchanges, co-registration pages. these ae steding realing time of
your audience

b) anything automatic like auitosurfing exchanges, screensaver ads

¢) some of the a co-ops: youwill end up pulishing only ads with nahing in return

44. What tips can you share on using co-registration list building services ©
publishers can maximizetheir return on investment?

Thereisonly one way to make them effediveieto bring quality subscribers. youmust be the owner
of the a-registration service It©s arobbery for everyone dse and | know what 1©m talking about.

45. How do you encourage your existing readers to let their friends and
associates know about your newsletter?

| simply ask them to. But | dorn©t want to be ungrateful: many readers do that on their own.

46. Do you have any additional list building tipsyou care to share.
a) | dondot recommend buying (or selling) subscribers.
b) Pathway has grown from some 25,000into over 135,000subscribers within lessthan ayea. |

recave lots of questions asking spedficdly abou thisimmense growth, so | will say severa words
abou it here:


http://www.thecassiopeia.com/WebLions/JoinWebLions.zip

It was avery lucky oppatunity: tens of money doulers, triplers and multi pliers darted to jump all
over the Net. Asone of thefirst, | started aMoney Multi plier Watch to offer my usersall of the hot
oppatunitiesin ore place ad pofit the most effedively. | updated this ®veral times a day and
thousands of peoplewere susbcribing daily. Then, themulti pli ers dowed down, it wasnot necessary
to update so often andthe subscriptions dowed down - but still , it remained much higher than it used
to be.

Y ou can chedk the Watch here;
http://www.thecad opeia.com/ProfitOppartunitiessyMoneyDoul er.html

Andoremoreimportant point: the people stay with me because | have proven myself to be aedible:
they know | redly want them to make money becaise | provide red, sincere money
recommendations.

47. What are some of the tedniques you use to convert more of your website
visitorsinto actual subscribers and how effedive are these?

Basicdly, | offer my subscribers 3 dff erent sorts of advantages | advertize so they know when they
are making their dedsion whether to sign up @ nat:

a) freebonwsesierealing bonus, sales bonus, freeresources andtod s li ke software, books, spedal
freeservices, gifts, freepromotion for their businesses, speda deds...

b) all the possble ezine versions and formats for everyone to pick up the best for them to fed
comfortable using and reading Pathway.

c) absolute privacy: it goeswithout saying that | keep their addresses private but | also never puldish
any help or advicerequest including spedfic personal/businessdata of the person.

48. What impact does this have on the quality of subscribers?

Aseverythingin ou world aso the bove hasitsadvantages and dsadvantages: it definitely attrads
freebie-seekers, andlots of them, bu also sincel provide speda freeservices and guarantee100%
privacy for my subscribers, it makes the coommunicaion easier andalso, it gives methe posshility
to show them that | am here for red, | can and adually help them, for instance many try my free
service and beacome my clients very fast.

The big disadvantage is that | can hardly manage dl the crrespondcence, na talking abou the
services. S0, lately | started to severely cut this and aientate more on the automatic performance

Generally, my readersarevery resporsive andthelonger | puldish the moreresporsivethey are and
the eaier it is. They know | always off er top items, ahead of any competition and they canrely on
my recmmendation.


http://www.thecassiopeia.com/ProfitOpportunities/MoneyDoubler.html

But to uld the resporsivenesswas one of the toughest tasks online. As most other ezines, the
problem was the drealy mentioned tyre-kickers and freebie-hurters. | had to clean the li st several
times which reduced the subscriber number quite alot and | regularly implement techniques to
eliminate these and increase the revenues.

DonSget mewrong, asl already said, I, of course, provide my subscriberswith loads of valuable and
unique freeresources of all kinds but timeisvery predous and | can©t - adually no ore can aff ord
to spend qute alot of time on people/items nat producing any income and every task you perform
must pay for itself.

Y es, of course, you can accept your ezine & apromotional tod only and rovide it completely free
but I donSt recommend this. Every ezine must pay for the overhead at least plus a profit.

Sales coming from the ezineis adifferent side and you shoudn©t use this cash to cover your ezine
overheal when cdculating your ezine performance

Thiswas also the reason why | changed Pathway into doretion-ware: it isa compromise between
asubscription ezine and an ezine full of ads.

| will appredateif you find thisinformation useful and dorate here. Thank you:
http://www.thecasd opela.com/Donete.html

49, What ONE tedhnique has had the biggest impact on increasing your
conversion ratio of visitorsto subscribers?

My freeservices: whatever | do, | am trying to domy best, evenif it isafreeservice Andasl| lean
from thefeedbadk, people gppredate the quality the most. Mostly they say that the freeservicethey
recaved from me was much better than a servicethey paid for somewhere dse.

Many visitors to my site first ask me for advice or a service and after that they subscribe. The
relationship is much better this way.

A littl etrick worth trying: | tried to dsplay my phao ontheindex page and then to take it off and
| naticethat when | dor©t display the phao, the subscriptions drop. | have asimilar feding when |
get to asite |l liketo seethe owner, it says quite alot.

50. What lead conversion tacticshaveyou tried that were completefailuresAND
why do you think thisis?

| know of onethough | never tried thisand rever would: to start to sell right from theisueno 1, no
matter what it is, na even advertisement.


http://www.thecassiopeia.com/Donate.html

51. Do you have any additional lead conversion tipsyou care to share.

With al the hype aound,information and dfer overload, it is very difficult for a newbie to
diff erentiate between the goodand bad, and appredate the quality they recave. It takestime, eff orts
and disciplineto regularly deliver quality, to regularly promote your puldi caionto get into people©s
minds as areliable, quality and lasting resource. It doesn©t happen owernight but it works. And it©s
exadly what | recommend.

52. How often do you publish your newsletter, what day isit sent on, and why
have you chosen this delivery schedule?

| pulish every other Sunday. Everything | do,| dofor the cmfort of my audiencebased onmy own
preferences. Let me explain:

| represent a cetain sedion d consumers and subscriberswith their own preferences, needs, wishes
etc; | closely know all of these, | know what | like and knov what bothers me, what | can tolerate,
what | can©t, what | want and what | don©t. And thisis my starting base.

A little example: | am avery busy person, and | mean busy, | have to strictly organize my time to
manage al | have to and want to. | don©t have time to read my magazines, books and rewspapers
during the weekdays but | love to read them on Sunday mornings, which all ows me to enjoy the
information | recave. And this was the ideabehind my Sunday pubishing.

The fealbad proves that my readers have the same preferencein this and also, most of them stay
with me, I have an extremely low unsubscriptionrate, of course, na only becaise of this. Thisisjust
oneitem in the whole system.

53. How often do you send messages to your readers outside of the normal
publishing frequency and how do they react to those messages?

My answer is fort: NEVER.

Thisisanother of my preferences: | would never read any pulication that bothers me with solos
and various annourcements between isaues, several times aday ontop. So, | would never dareto
annoy my audienceby this.

On the other hand, sincel am committed to provide my subscriberswith everything top quality and
fresh the minute | lean, so they can profit, | have special solutions leaving up to my subscribers
whether they want to get theinformation a nat. | have severa waysin which they lean everything
from metheminute | pulish it withintheir sedion (ie Subscriber) - eg News Express Smartie, my
NetscgpeVersion,theCass Todlbar, Pathway To SuccessPortal RSSCustom Realer, they can also



subscribe to my site updates, IE and Netscgpe InBrowser blog, Important Info page pubished
through theCass Toolbar and RSSFedl, etc....

PLUSagred service pingomatic. Y ou buldyour custom ping-o-matic URL andthenwhenever you
want to let the RSSworld know that you just add rew content to your feed, you orly click this
spedal URL. Chedk the servicehere, it©sfree

http://www.pingomatic.com

Ancther serviceof the kind, even a bit better because this one is automatic for you orce set up:
http://www.kbcaf e.com/rsgblogomatic.aspx

54. What formats do you choaose to publish your newsletter in and why do you
use these for mats?

| pudishall possbleversionsandformatsand people can choosethe onethat suitstheir wishes best
or swap any time they change their mind a use several/all of the sources:

a) full email Version, dain text, containing spedal reading Bonus
b) shortened email Version, dain text, containing spedal reading Bonus
c) tipsemail Version, dain text, containing spedal reading Bonus

d) full email Version,rich text/HTML, containing spedal reading Bonus
http://www.thecasd opeia.com/Isa1e0514.Hml

€) email annourcement, plain text

f) autoresponcer issue - full Version, containing speda reading Bonus:
ptsisaue2005athecasopeia.com

g) 20-page printable zipped .pd Version, containing speda reading Bonus:
http://www.thecasgopeia.com/WebLions/Isue0514zip

h) Visitor and Subscriber online Versions:

i) Visitor©s:
http://www.thecas opel a.com/Portal/ Newd etter.html

i) Subscriber©s, enhanced Version, containing spedal reading Bonus:
http://www.thecas opela.com/\ebL ions/Pathway/



http://www.pingomatic.com
http://www.kbcafe.com/rss/blogomatic.aspx
http://www.thecassiopeia.com/Issue0514.html
http://www.thecassiopeia.com/WebLions/Issue0514.zip
http://www.thecassiopeia.com/Portal/Newsletter.html
http://www.thecassiopeia.com/WebLions/Pathway/

h) Archives:

i) Online visitor©s:
http://www.thecas opela.com/Portal/ Archives.html

i) online subscriber©s:
http://www.thecasopeia.com/\WebLions/Archives

i) syndicaion Version: you can ched below what it looks like:
http://www.thecasd opeia.com/Pathwaylssue.html

J) RSSXML Fed: you can chedk below what it looks like:
http://www.thecadopeia.com/RSS-ead.html
http://www.thecas opeia.com/PathwayToSuccesRSFedal.php
http://www.thecas opeia.com/xml/thecas opei aweb . xml

My Y ahoa
http://www.thecasopeia.com/MyY ahoo.hlml

MyMSN:

http://www.thecasopeia.com/MyM SN.html

Pathway To SuccessEzine Portal RSSCustom Reader:
http://www.thecasdopeia.com/WebL ions/crsetup zip

K) | also advertize on WAPs

|) Subscribers can also read the new isue diredly from my Netscegpe Version, IE,
Smartie - adesktop helper, my spedal motivational Calendar or the dired Subscriber URL

The full Syndicaion pasbiliti es are here:
http://www.thecasopeia.com/Syndicaion/

A coupde of words to the basic organization: every subscriber first gets a plain text (email)
annourcement only. After thefirst issuethey can dedde which of the Versionsthey want to recave
andread andchangelater, of course. | even have agrowing number of mobil etelephore subscribers.

Astothe HTML Version: | dorot force anyoneto recaveit becaise | myself hateit andtrash aimost
al theHTML | receve attomaticadly. | receve over 5,000email s aday! and just imagine dl of it
was HTML, mostly of a spailt or crazy design. That©s why | first send ou the eaiest Versionto
recave and it©s up to the persona preferences which Version the individual subscriber feds most
comfortable to read.

Although, my subscriber preferences $row that emaill HTML is gill t heleast popuar of all theforms
| pubish, the number of subscribers using it is growing very fast and | consider introducing the


http://www.thecassiopeia.com/Portal/Archives.html
http://www.thecassiopeia.com/WebLions/Archives/
http://www.thecassiopeia.com/PathwayIssue.html
http://www.thecassiopeia.com/RSSFeed.html
http://www.thecassiopeia.com/PathwayToSuccessRSSFeed.php
http://www.thecassiopeia.com/xml/thecassiopeiaweb.xml
http://www.thecassiopeia.com/MyYahoo.html
http://www.thecassiopeia.com/MyMSN.html
http://www.thecassiopeia.com/WebLions/crsetup.zip
http://www.thecassiopeia.com/Syndication/

HTML Version as one of the best steps | took in Pathway pulishing: HTML has a much better
resporse. However, | strictly sendit only to the people who have asked for it.
http://www.thecassopeia.com/Isaue0514.liml

55. What type of content do you includein your publication?

Do you accept article submissons, do you write your own unique ntent, do you publish
interviews, run resource @lumns... and why do you use these diff erent types of content? Would
you recommend publishers avoid including certain types of content and if so why?

Before | started to pubdi sh Pathway To Success | designed it in abig detail i ncl the content and its
structure. | shoud say it proves right because the basic structure is the same, only larger. | again
based it on my preferences and experience: | like pulicaions giving me varied content and rich
resources in the fields of my interests.

Togiveyouthefads: | promise my audienceto constantly bring top quality resources, tips, toosand
servicesincl advice and recommendations based onmy rich, long-term entrepreneurial experience
andvital for building andgrowing aprofitablebusinessthe eaiest, chegpest andfastest possbleway
and | am committed to complying.

| never wanted Pathway To Successto be an advertising pulication. | do my best to be a
professona online home businessezine.

| puldish content my readers require and reed to make their online home business profitable or
increase the income their online home businesseans them:

a) businessarticles and educationa sources of long-term usability, now cdled webucaion

b) subscribers© articles bringing their experience and tips, making my subscribers familiar
with the situatiorvexperience of our fellow netpreneurs, and giving the author exposure
neeled for their Internet presence (- | also pubi sh the online Subscriber Corner and Article
Library to give them an even greaer exposure and more resources):

http://www.thecass opeia.com/SubscriberCorner/
http://www.thecassopeia.com/Guide/Articles.html

¢) motivational reading that is much valued: building an orline businessis a grea bit
different from buil ding an offline businessmostly becaise an isolated nonentrepreneurial
individua triesto buld their online home business na always supported by their family,
fighting with many new items, new environment, obstades, a strict discipline must be
developed and permanent motivationis necessary.

My readers feadbadk says that thisis one of the most difficult problems even for many
offline businessprofesgonals.


http://www.thecassiopeia.com/Issue0514.html
http://www.thecassiopeia.com/SubscriberCorner/
http://www.thecassiopeia.com/Guide/Articles.html

d) tips: promotional, useful everyday advice, marketing, spedal oppatunity
e) free low cost or spedal ded books, software andtodls

f) product and service reviews, recommendations, important Internet isaues, items and
events, annourcements...

g) speaals to make the issue wlourful, businesstests, gifts, even relaxation and training
games

Asto the ontent to avoid:

| strongly recommendto avoid anything degrading subscribers, mentoring, direding them, shouing,
whining, unconstructively complaining - simply anything unprofessonal plus publishing stale, od
and rubbish o hype @ntent, or anything just to make a oupe of dollars at the expense of your
subscribers.

Everyone puli shing an ezineor even starting an ezineshoudfull y redi zethat subscribersaregrown
up people, educaed and/or experienced in afield abou which you dor®©t know anything, so you
definitely have reasons to resped your subscribers.

Y oualso have anew resourceto lean from, new fieldsfor good bisinessco-operations, evenif not
all of your subscribers are entrepreneurs they know something unique, and even if they don©t know
how to manage their computers or businesss yet and you do d@sn©t mean you are superior; you
would be surprised hav much you can and shoud lean.

Andexcept for that, al of usarein the same boat fighting the same spam, the same haders, robbers
and scammers, smaller and hgger problems, working for our goals, so why not co-operate in a
cheeful, pasitive and suppative amosphere that every puldi sher has an excdlent

and unque dhanceto creae and maintain.

S0, every pubdisher shoud resped, value and appredate their subscribersand dotheir best to creae
every issle with the same or better care and resporsibility than their first. In fad, sincethereis
much information dfered all around people ae naot very tolerant and you shoud

consider every issue you last chance

Every pulisher shoud aso foll ow the advancement in their branch=niche, lean andimprove and
watch their competition. In spite of so many yeasin businessand onthe Net, | fed very nervous
when | don©t lean something new every day. Many new pullishers gopleaning andwatching their
environment the minute they start to pubi sh their ezine.

Also, | consider very unethicd to publish any private alvice request, a site review or profit
increasing help request withou an expresspermisson from the subscriber.



Asto my unique aticles, columns: | regularly write several sentences as the introductory editorial

to every isaue, sometimes articles (- quite rarely because | hate to repea what all the other people
reped, andif | findthetopic | want to puldishin an excdlent article written by someone dse, | have
no problem to use this person©s article and give the person exposure they deserve. They appredate
it, | savetime and my readersrecave valuableinformationthey need), quiteregularly a©Useful Tip©
column andmy recommnedationsrel ated to useful software, todls, bools, sites, resources, services,
spedal deds, marketing and promotional tips etc.

56. What type of content do your readers san to gppreciate the most and why
do you think thisis?

| can©t name just oneitem. Infad, | have never receved afealbadk saying that | shoud na pubish
something. | pulish afixed structure, tightly targeted, avoiding any foreign item. The truth is that
the everyday recommendations are the most appredated and re-pulished, and money-making
oppatunities, then marketing and promotiond tips.

57. Other than writing your own unique content, can you provideany useful tips
for finding 3rd party content AND/OR making the newsletter content
compilation processeasier?

| dor©t think pubishers soud try to spare time onthis one. Everything technicd can be and shoud
be fully automated or even automatic but nat the human part on the issue. Readers reaognize this
very fast andleave. | must aways repea we livein ahighly competitive environment and orly the
best can survive and shoud survive.

Of course, you shoud make your work efficient: for instance | have afolder into which | collea
resources for theindividual issueswithin the fortnight and when | start to adually write theisaue
| have everything | need at my hands and can pick upthe best items fitti ng the theme of the issue.

[t©sasier thelonger you pubhi sh: when | comparemy situation nav with thesituationwhen | started,
it was much more difficult because people didn©t know me and | had to look upevery pieceof
information and content myself.

Nowadays | recaevetens of requestsfor pulishing articles aday together with various JV requests,
advertising, ad swaps, tips... However, | till | ook upfurther resources myself for my own usewhich
| test, evaluate and can then recommendto my subscribers. | also help starting entrepreneurs getting
expaosure for their busineses.

One more important issue related to the software | recommend to my subscribers: | guaranteeit©s
clean. Evenif | get it, find ou that it is useful but not clean, | clean it and orly then give it to my
subscribers. Many atime | receve adownload recommendation from a puli sher and the software
isashee disaster for a omputer.



The Internet is huge and an infinite source of top quality items for improving business increasing
profits, developing and improving products, services, marketing strategies etc. The only thing
necessary isto commit yourself. Regular work and proper homework bring the best results.

As to the tedhnique of finding resources. | use amethod| cdl ©deg manua digging®©: | recave a
reference, see asourceon TV, come acossasite, need information onsomething andcometo asite
offering agoodinformation source, so | dig in the site which leads me into ancther and yet ancther
opening new fields, new scopes, prodLcts, services, items... | then try andtest the ones | pick upfor
possble use and recommendation.

Actudly, al thetime | look at everything with the e/es of my subscribers: what they need, what
would be useful, what they would like to have, make their work easier, businessmore profitable...
Y ou shoud love pubishing your ezine...

58. Do you have any newsletter formatting tips tricks and tedniques: how do
you format and structure your newsletter, layout the various content
components, and how well doesthiswork for you.

Tednicdly | made templatesfor al the Versions | puldish and every new issueisjust the previous
one edited. It©s very fast, flexible and easy. A coude of good editors do the trick. | use ConText,
EditPad, WordPerfed and PdfPrinter and Editor for the individual tasks.

To add more detail s: | use ConText for writi ng/editi ng the plain text issue which is the base for all
the other Versions.

Y ou can download and chedk ConText below:
http://www.thecadopela.com/\WebLions/ConTEXT.zip

EditPad: | use thisone for editing al the HTML Versions. You can use Lite Version comfortably,
download EditPad here (scroll dwown the page to download):
http://www.edit padlit e.com/edit padlit e.html

WordPerfed: (I can hea many people say now that thisis not the best in the world bu | started to
use it when it first appeaed onmy very old 486computer, it was full of bugs but | liked all the
posshilitesit had; it developed sincethen andit©s smply marvellousnow :-).) | useit to creae/edit
al .pdf Versions. You can chedk/get it here:

http://www.thecasd opeia.com/wordperfed. html




59. With thousands of online newsletters being published these days, what are
you doingto separ ateyour self from themassesand makeyour publication more
unique?

My basic principles are the same a | apply to my services: | am always realy to help and adualy
doeverything to help people to achieve what they imagine. | know what my audienceredly needs
andrequiresfor aprofitable businessandrender that, anda so know what they don©t like dou other
services and products and try to avoid these. | aways do my best to provide top quality ontime.

Pathway To SuccessEzine:

a) constantly brings top quality resources, tips, tools and services incl advice and
recommendations based on my rich long-term entrepreneurial experience and wtal for
buil ding and growing a profitable businessthe eaiest, chegest and fastest possble way

b) regularly providesexpasurefor my readersandtheir businesses- except for advertisement
incl Ad Centre, | pubdish subscriber articles, tips and specia sedion d my website
©Subscriber Corner©.

Also, every yea | puldish Insider Tips ebookcontaining all Subscribers© Articles puldi shed
during the dapsed yea acaompanied by motivationa reading. Y oucan download thisyea®©s
volume is below.

Note: thisVolumeis exceptional becaise it contains all the 26 freerealing Bonuses:
http://www.thecasd opeia.com/\WebLions/InsiderTips3.zip

c) isavallable eally: as| said abowe, | puldish all the possble formats and forms © my
realers can choose the one most convenient for them and kegp permanent Archives.

Y ou can ched the online Visitor Version dus Archives here:
http://www.thecad opeia.com/Portal/ Newsd etter.html
http://www.thecasd opeia.com/Portal/ Archives.html

http://www.thecass opeia.com/Portal/Issues.html

http://www.thecasopeia.com/Portal/Issues2002.hml
http://www.thecass opeia.com/Portal/1ssues2003.hml
http://www.thecass opeia.com/Portal/1ssues2004.hml
http://www.thecas opeia.com/Portal/1ssues2005.hml

To chedk the Subscribers© Version and Subscriber©s Archives please visit:
http://www.thecadopeia.com/WebL ions/Pathway/
http://www.thecasdopeia.com/WebLions/Archives/
http://www.thecasdopeia.com/WebL ions/Pathway/2003PdfIssues. htmll




d) isreliable: | pulish onfixed dates scheduled the whole yea ahead in my speaal
motivational Calendar pulished alsointwo odineVersionsplusazipped .pd.Youcan
ched the online Versions below and davnload the full luxury Versionwhich | also
customize for subscribers:

http://www.thecass opeia.com/Portal/ 2003Ca endar. html

http://www.thecas opeia.com/WebL ions/Pathway/2005Cal endar. html
http://www.thecasopeia.com/WebL ions/2004Calendar.zip
http://www.thecasopeia.com/WebL ions/2005Calendar.zip

bringing exadly the content my audiencerequires and expeds
€e) provides absolute privacgy for my subscribers:
- | never share any information my subscribers tell me

- | never share their data, do nd even store my list onany third party server,
exclusively on my computer and my storage means

f) never spam or annoy my realers: it©svery easy to beacome apest by sending out unwanted
Solosforinstance pulishtoo dten, write dou itemsrealersarenct interested in, egyour
subscribers need businessresources but they may not be interested in your persona events
and poblems. So, | never waste my readers© time by unrelated items.

g) never pulish anything abou which | am not hunded per cent sure it©s valuable for my
subscribers and their businesses, never recommend anything | myself don©t use or tried,
never participate in any JV just to make money at the expense of my subscribers.

h) brings pedal deds, Bonuses, gifts, freesoftware, todls, ebooks, puzzes, courses etc.
Eg Web Lions© Library, site reviews, analysis and recommendations related to creding
and/or increasing profits.

Y ou can chedk Web LionsO Library below:
http://www.thecasopeia.com/MWebLions/Library/

i) Subscriber Map: thisisaspeda oppatunity for people to get more exposure by
submittingan article ébou their city/courtry. Thisarticleisincludedinthe Subscriber Map:
http://www.thecass opeia.com/WebL ions/SubscriberM ap/

J) Sales Bonuses: recantly | started to give spedal Sales Bonusesto every Subscriber who
bwysany item from any of my sites. TheBonusisvalid for a fortnight between two issues

k) Important Info: when | have aspeaal/urgent information for my Subscribers| put the
following pageonline, it isaso dsplayed in theCass Toad bar and Pathway Custom
Reader.



Thisway my readers have dired accessto every top oppatunity:
http://www.thecas opela.com/Importantinfo.html

60. How do yau ensure (if at all) that your newsletter gets past the spam filters
| SPs have implemented?

| install ed several spam filters myself and before | send an iswue | dways runit through the filters
first and edit the issue & per theresult. Also, I know the most obvious traps, so avoid these in the
first place And,then: there ae several serversthat regularly filter al ezines, so when the full i ssue
returnsasundeli vered andthesubscriberisvalid, | send ou annourcementsonWednesday toinform
these readerstheisaieisout.

Many readers know this themselves and colled the autoresponcer isue withou me telli ng them.
Some of them even know that | put the new isaueinto the autoresponder on Saturday night andthey
colled it before the new isaueis out the foll owing Sunday morning.

Except for thedired tods| mentioned abowve, | also puldish ateaser and reminder informing about
the new content on my site, so the subscribers can colled the new issue even if the amail fails.

Also, with the growing number of dired tods, ie the ones | already mentioned like Pathway To
Success RSS Custom Reader, the CassToodbar, Smartie..., and more and more subscribers
interested in adually getting every issue and changing to amail server which deliverstheir ezines,
the ISPs pam filters are getting lessand lessimportant.

Y ou can dowvnload andinstall any/all of them: theCass Todlbar:
http://www.thecasopeia.com/WebL ions/theCasg1.zip

Y ou can have atoolbar of your own here:
http://www.thecass opeia.com/tod bar/

Smartie:
http://www.thecas opeia.com/SmartieGood es.html

Pathway To SuccessRSSCustom Realer:
http://www.thecasopeia.com/\WebL ions/crsetup zip

AddBlog to your browser:
http://www.thecasopeia.com/AddBlog.html

For full Syndicaion pcshiliti es, please dick here:
http://www.thecagopeia.com/Syndicaion/




61. Do you haveany additional newsletter content, creation and delivery tipsyou
care to share.

Only a little note again: | recommend people who are nat fully prepared on pullishing several
Versions na to doit. 1tOs better to puldish fewer Versions of better quality than all of poa or
unacceptable quality or content. The same gplies to frequency: if | am not ready to pubish twice
amonth, | won®it. I1tOs better to start small and grow, develop andimprove than start big andfail. Y ou
can©exped youwill ever be perfed, youwill awaysmake mistakes, stupid blundersbut youshoud

try, again and again... step by step, stage by stage...

62. What tedhniques are your curre ntly using to develop your relationship and
build your credibili ty with your readers?

Only one: top quality service reliable and permanent.

63. Out of thetedniquesyou're using, which seemsto be themost effediveand
why do you think thisis?

To say more &ou the &ove: though there ae millions of sources, trilli ons of gurus, hundeds of
millions of products, thereis dill littl e quality, most of it is hype and/or people just trying to get
some money out of you.Very littl e dhanged in thiscompared to the situationinwhich | started. | was
one of the first to provide my persona individual services, most of what was avail able were
autoresponcers or some rubhish stuff. In spite of the fad that more/al people now offer personal
help there©s dill too little red help around.Too few people ae adualy making the money they
imagine and they need. So, if you provide areliable and credible pulicaion people find wseful,
aduall yhelpful, you must succeeal. It won©t happen overnight but it will comeif you persevere.

Andif you develop aworking and efficient system to manage your list and kroadcasting, it will not
be a tore, it©Il be funandyouwill enjoy it.

On the other hand, if you pubi sh your ezine with the sole goal to make money from it you rever
will . People ae sophsticaed, lean and grow fast, orientate themselves and reaognize quality and
your intentions very quickly.

64. What techniques do you use to encour age subscriber feedback so you can
work to improve the quality of your publication?

| ask my subscribersto provide me with tips, their wishes, their experience, comments, am always
open to good JVs, co-operations but do nd force people into anything. Sometimes, | recave over
200messages, sometimes10,sometimes| can use dl the 12 pecesl receve, sometimes| canna use
asingleoneout of hundeds,.. that©stheway it goes. | donSt over-organize or over-market anything.



[t©sny subscribers© pubication and they must fed freeusing it, | am the one to ensure they are
satisfied withit theway it is. If they arenat, they can writeto me andtell meor unsubscribe. In every
Issue | do my best to provide the most attradive, useful and helpful content | can manage to
encourage positive feedbad.

65. Do you have any additional relationship building tipsyou care to share.

Just a note: | dor©t have any exceptional experience with contests - not as a pulisher, na as a
subscriber elsewhere.

66. Do you have proven revenue producing techniques for maximum profit?

What methods are you wsing to generate revenue from your maili ng list and which technique has
proven to be the most profitable?

All of my entrepreneurial lifel build my businessrelationsontop quality, professonal, reliable and
credible services and poducts. And | apply exadly the same dtittude in my Internet presence

| always provide only servicesand productsabou which | am 100% surethat my cli ents/subscribers
will benefit and profit from them. | would never recommend na provide anything just to make a
coupe of ddllars at the expense of my client/subscriber. | myself continuowsly learn and improve,
watching and testing competition to be &le to comply with the requirements and reeds of my
audience

Thisisaso my methodl use in puldishing Pathway To Success | use personal recommendations,
my own experience, negotiate spedal deds for my Subscribers, develop spedal items etc... | test,
try and wse every singleitem before | recommend it to my readers and, d course, watch closely the
results, looking for waysto improve. And it definitely pays me.

67. Can you briefly describethe most profitable maili ng/campaign you've done
to date and why you think thisout pulled the others?

Pathway To Successisnat an advertising puldication, it isapure businessnewsletter, so | donSt run
maili ng campaigns.

| aways provide cntent issues. Of course, some isaues bring more revenue, some less Now |
recave pretty stealy results but it took me quite atime before this happened.

If I look badk now, | can see dou threemain stages.

i) | started, began developing a reliable, working system, bulding the subscriber base,
developing content, promoations, bulding credibility, feedbad - no revenue a that time.



i) credibility strengthened, feedbad< growing, subscribers flowing, promotion working -
variable, bu not yet steady revenues.

i) system developed, improving, feedbadk growing, automatic promotion, steady grow of
subscribers, optimal relationships with subscribers, JVs - stealy revenue.

| shoddn©t forget one important point: | mentioned | changed Pathway into ©doretionware© ie
susbcribers donot have to pay any subscriber fee nofeeto get into archives, nofeeto download
Bonuses, software, books etc BUT invited to pay asmall doretionif they liketheissue or any item.
Andthey do. Again, the percentage varies but it©s abou 11.3% on average, which is excdlent.

68. Can you briefly describe theleast profitable maili ng/campaign you've done
to date and why you think thiswas a disaster?

Since | dor©t run mailing campaigns, | can©t talk abou this. Of course, some issies are more
succesdul, some less the resporse to some isaues and feaedbad are huge, with some isales it©s
smaller. | aways closely watch the results, al the time test various forms in detail, develop rew
items and always do my best to get better results with the new iswue than | receved from the
previous. ©Pathway© ismy only manual andlive promotional tod, all my other traffic and promotion
tods are fully automatic, impersonal, and at the same time it©s the eaiest way for me to
communicae with such alarge ommunity of targeted people willi ng to li sten to me, trust me, buy
from me.

| shoud also say that most of my long-term clients reauit from subscribers. [t©s not so much
important whether they buy exadly the item | recommend today but that they hire me when they
neel aservice ahelp,aproduct... It©smy permanent stream of targeted leadsandthat©s exadly where

thetruetreasure lies and why publi shing ©Pathway© deserves my absolute df ortsandwhy it isworth
thetime| devoteto the aedion d every Isaue.

69. Do yau include paid advertising in your publication and why?
Yes, | do.| have two main reasons:

a) to enable people to promote their businesswithou waiting for free avertising and get a
prominent spot within theisue

b) to get additiona revenue

But I limit it more and more. For instance, | never pulish Solos, no Top Spornsor Ads etc.



70. What tedhniquesdo you useto ensure you achieve high response ratestothe
offersyou send out to your mailing list?

Using my knowledge of the entrepreneurs© needs | recommend orly top quality items for buil ding
and growing business creding and increasing profits and bul ding reliable incomes.

| dor©t use any spedfic technique; in fad, it©s not me who loses if a reader doesn©t get the item |
recommend, it©s them.

71. How often do you send offersto your readers and why do you chocseto do
so a thisinterval?

Asl arealy said above, | donSt send ou off ers, | puldi sh abusinesspubicaioncontaining itemsand
speaal offersvital for asuccesful home business | dor©t run an advertising agency. 1t©s uponmy
readers whether they get an item or nat.

And | never send ou any follows-ups or any timed maili ngs.

72. Do you have any additional revenue producing tipsyou care to share.

Just anather littl enote: | watch the mistake | want to mentionin many new ezines. Publi shers, mostly
becaisethey donot have any other income, start to pulbdi sh an ezine andfrom theissue No 1they send
out offers, solo ads, even several times aday.

For along-term successul puldication, | strongly recommend to carefully plan the purpose, form,
strategies and promotionfor the ezine, buld puldisher©s credibility, image andreliability, collea a
decent subscriber base and then start to sell advertising and include occasiona offers (- | would
stressoccasional), though | would avoid these with a cntent pulication. | would never subscribe
to an dfline magazine if they sent me off ers between isaues.

You must first build your offer and then you can sell. Not the other way around. Then, many
pubi shers complain they failed. | must admit | would be very surprised if they didn©t.

73. What benefits does subscription to your Ezine bring to your subscribers?
| mention most of the advantages abowe, just to sum up:

- top quality content of permanent use

- FreepuMicity: permanent links

- easy, comfortable delivery

- plenty of top quality resources, tods, bools, software...
- free avice help



74. Which do yau think is more succesdul: an ezne written in personal,
conversational tone - personalized or strictly professonal impersonal
publication?

| wouldn©t put it thisway: both forms can be the same succes<ul, it depends onthe audienceieyour
target.

Sincel pulish for webmasters, hame businessowners ie entrepreneurs | strictly stick to aformal
businesspubicaion.| myself would never subscribe or buy a magazine that would cdl me by my
name andtalk to me asif we went to schod together. So, | dor©t use thisform in Pathway. And my
Subscribers em to appredate, otherwise they would ursubscribe.

75. Can you tell ushow much timeyou have to devote to your Ezine weekly?

| dor©t count the time | spend by my manual digging and coll eding the material because | dorndt do
this only because of Pathway, and | don©t spend any time working on Pathway the week | dont
pulish, aso | dorot court the time | spend personally communicaing with individual subscribers.

%l
- writing and compili ng the Issue 3 days before | puldish: 2 days abou 4-6 hous
- technicd preparation, credion d theindividual Versions: 1 day abou 3-4 hous
- technicd preparation d the broadcast incl the adual broadcast, badkups etc ebou 4
hous
- subscriber advertising abou 2 hous

Together: 13-16 hous plus coll eding the material |1et©s say 2-4 hous, to sum up abou 15-20 hous
every other week.

76. Have you got any tips how your subscribers can make use of such a big
community, not talking about the resourcesthey usefor their businesss?

The main benefit is articles/ads/tips with permanent links: every item | pulish for my subscribers
are placal in the permanent Archives and my audience do real the Archives, so if you submit a
quality article and wse your permanent link, you will profit long-term. (And if you include your
phao, theresporseiseven much better.) Whileif you dace dink that ceaseto work withina mude
of weeks, your expasureis limited.

77. What are advantages/disadvantagesin having alarge/small li st? What'sthe
comparison?

Definitely, bah have alvantages and dsadvantages.



To have alargelistismostly abou advantagesbut thereisadisadvantage becaise usuall y with small
subscriber bases the subscribers are more resporsive becaise it©s easier for you as the pullisher to
establi sh personal contadswith morepeopleindividualy whichisquitedifficult withlargenumbers
of subscribers and the volumes of mail youreceve ae huge. To cope with it is quite demanding.

Bonus Questions:

78. Finally, what do you love most about ezine publishing and why?

Basicdly | love dl theindividual tasks related to ezine pulishing, it©s a aeaive work, every Issie
isan arigina andit isaunique oppatunity to bein aregular contad with ali ke-minded community
of people, to have the passhility to communicate with them.

Andit©savery easy way to regularly update my site, to foll ow the trends, the Internet advancement,
to stay ontop.

What isthe best: to know that youare useful, youadually help people succeel in what they wish for
themselves. And when the people tell you they appredate your work, it is the best reward.

79. All about numbers: Can you sum up your main numberslike opening r ate,
reading rates, unsubscription rate dc.

Yes, let©s dart with the subscriber number: 135,006-
No of courtries: 68 with the main 5 pationsin:

USA: 48%
UK: 16%
Canada 9%
Austrdia 5%
Europes 9%
Averages:

Bources: 2,300whichis1.7%

Unsubscriptions. 20-30 which is0.0185%

(Note: the adua ©dissatisfadion© unsubscriptions are even lower becaise most people
unsubscribe for many diff erent reasons.)

Opening rate with the pure HTML Version: 99.9%6
Opening rate with a combined text annourcement and a di ckthrough to HTML: 80%

Main Email Versions Popuarity:
Digest: 64%



Full text: 25%
HTML: 11%

Others: eg

autoresponcer: 21%

eBook Version Popuarity: 16%

Dired Revenue: doretions, ads plus dired sales: 8.511.8%

A bit of Site Stats:

Monthly Average Visitor No: 118576.16
Monthly Average Hit No: 450289.75
Daily Average Download KB: 531016.80
Sesson Average Time Spent: 551.5%6

Basic facts about Pathway To SuccessEzine:

Newsletter Title: Pathway To Success
Pubished since 2000
Subscriber Number: 135,006

Description: Published every other Sunday, ou Ezine helps Subscribersto succeel in their online

business providing them with top webmaster resources, ha marketing tips, profitable business

oppatunities, FREE advertising, articles, motivational reading, FREE Web Lions© Library,
Subscriber Corner, Bonuses and more.

Main visitor pages:

http://www.theceasd opeia.com/Portal/

http://www.thecasd opeia.com/Portal/ News etter.html

Internet publications are much more powerful than dffline
In their massve reach, immediacy and interactivity.
| don't know whether it isgood a bad
that so few people realize and make full use

of it to their advantage.
IrenaWhitfield



About the Author:

IrenaWhitfield is an Internet BusinessConsultant hel ping people to succeeal
in their online home business providing them with webmaster resources,
business epulishing andwebmaster services, booksandtoalsvital for every
succesdul small business She says.

©I have been in businessfor over 15yeasand | use my rich experienceto
help people in the main threestages:

people starting online: to help them identify their needs and pasbiliti es, set up and buld
their system and make it profitable within an acceptable period d time even onalimited
budget.

people having online experience or even a presence of a kind bu not satisfied with the
income they make, either not yet making any or not enough: | help find the problem and its
solution - the most popuar service and my grea strength

online people experiencing various problems: thisis awide scope ranging from mastering
one©swn computer through d scipli ne, entrepreneurial andmotivational problemsto setting
up and running individual tasks like starting and improving an ezine, a shop,an agency...

All my servicesare based onthe analysis of theindividual situation- human andfinancial. Youcan
find more &ou me, my services and products here:

http://www.thecas opeia.com/

http://www.thecasg opeia.com/InternetBusi nessConsultant. html

http://www.irenawhitfield.com/

My bestselling ebooks are excdlent self-help todls:
http://www.thecass opeia.com/ePubli shing/7Stars.html
http://www.thecass opeia.com/ePubli shing/TheSuccessSeals.html
http://www.thecass opeia.com/ePubli shing/SuccessTips.html

You can contad me diredly at:
http://www.thecad ope a.com/\WebLions/Pathway/Feedbadk.html

Speaal offer!

Y ou can get thisebook customized by visiting:
http://www.thecasd opei a.com/ePubli shing/Customize. html




